05/03/25 BUSMO058 Understanding Consumer Behaviour | Queen Mary, University of

London
BUSMO058 Understanding Consumer Behaviour View Online
Module Organiser: Dr Konstantinos Poulis ol E—_I
e 2y
[=]

1.

Solomon, Michael R. Consumer Behaviour: A European Perspective. 4th ed. Prentice
Hall/Financial Times; 2010.

2.

Blackwell, Roger D., Miniard, Paul W., Engel, James F. Consumer Behavior. 10th ed.
Thomson Business and Economics; 2006.

3.

East, Robert, Wright, Malcolm, Vanhuele, Marc. Consumer Behaviour: Applications in
Marketing. Sage Publications; 2008.

4.
Hawkins, Del I, Mothersbaugh, David L. Consumer Behavior: Building Marketing Strategy.

Vol McGraw-Hill Higher education. 11. ed., international ed., international student ed.
McGraw-Hill Irwin; 2010.

5.

Hoyer, Wayne D., Maclnnis, Deborah |. Consumer Behavior. 5th ed., International ed.
South-Western/Cengage Learning; 2010.

1/6



05/03/25 BUSMO058 Understanding Consumer Behaviour | Queen Mary, University of
London

Peter, |. Paul, Olson, Jerry C. Consumer Behavior & Marketing Strategy. 9th ed. McGraw-Hill
rwin; 2010.

7.

Schiffman, Leon G., Kanuk, Leslie Lazar, Wisenblit, Joseph. Consumer Behavior. 10th ed.,
Global ed. Pearson Prentice Hall; 2010.

8.

Schiffman, Leon G., Hansen, Havard, Kanuk, Leslie Lazar, Schiffman, Leon G. Consumer
Behaviour: A European Outlook. Prentice Hall/Financial Times; 2008.

9.

Sheth, Jagdish N., Mittal, Banwari. Customer Behavior: A Managerial Perspective. 2nd ed.
Thomson/South-Western; 2004.

10.

Solomon, Michael R. Consumer Behavior: Buying, Having, and Being. 9th ed., Global ed.
Pearson Education; 2010.

11.

Bradley, Nigel. Marketing Research: Tools & Techniques. 2nd ed. Oxford University Press;
2010.

12.

Cooper, Donald R., Schindler, Pamela S. Marketing Research. McGraw-Hill/Irwin; 2006.

13.

Kumar, Ranjit. Research Methodology: A Step-by-Step Guide for Beginners. 3rd ed. SAGE;
2011.

2/6



05/03/25 BUSMO058 Understanding Consumer Behaviour | Queen Mary, University of
London

14.

Malhotra, Naresh K., Birks, David F. Marketing Research: An Applied Approach. 3rd
European ed. Financial Times Prentice Hall; 2007.

15.

Mazzocchi, Mario. Statistics for Marketing and Consumer Research. Sage; 2008.

16.

McDaniel, Carl D., Gates, Roger H. Marketing Research. 7th ed. Wiley; 2007.

17.

Smith, Scott M., Albaum, Gerald S. Fundamentals of Marketing Research. Sage; 2005.

18.

Wilson, Alan M. Marketing Research: An Integrated Approach. 2nd ed. Prentice
Hall/Financial Times; 2006.

19.

Bagozzi, Richard P., Gurhan-Canli, Zeynep, Priester, Joseph R. The Social Psychology of
Consumer Behaviour. Vol Applying social psychology. Open University Press; 2002.

20.

Haugtvedt, Curtis P., Herr, Paul, Kardes, Frank R. Handbook of Consumer Psychology. Vol
Marketing and consumer psychology series. Lawrence Erlbaum Associates; 2008.

21.

Mooij, Marieke K. de. Consumer Behavior and Culture: Consequences for Global Marketing

3/6



05/03/25 BUSMO058 Understanding Consumer Behaviour | Queen Mary, University of
London

and Advertising. Sage Publications; 2004.

22.

Gabriel, Yiannis, Lang, Tim. The Unmanageable Consumer. 2nd ed. SAGE; 2006.

23.

Ariely, Dan. Predictably Irrational: The Hidden Forces That Shape Our Decisions. Harper;
20009.

24.

Cialdini, Robert B. Influence: The Psychology of Persuasion. Rev. ed.; 1st Collins business
essentials ed. Collins; 2007.

25.

Marshall, David. Understanding Children as Consumers. Vol Advanced marketing series.
Sage; 2010.

26.
Marshall, David. Understanding Children as Consumers. Vol Advanced marketing series.
SAGE; 2010.

http://ezproxy.library. gmul.ac.uk/login?url=http://www.vlebooks.com/vleweb/product/open
reader?id=QMUL&iIsbn=9780857026743&uid="u

27.

Underhill, Paco. Why We Buy: The Science of Shopping. Updated and rev. Simon &
Schuster; 2009.

28.

Grover, Rajiv, Vriens, Marco. The Handbook of Marketing Research: Uses, Misuses, and
Future Advances. SAGE; 2006.

4/6



05/03/25 BUSMO058 Understanding Consumer Behaviour | Queen Mary, University of
London

29.

Belk, Russell W. Handbook of Qualitative Research Methods in Marketing. Edward Elgar;
2006.

30.

Buber, Renate, Gadner, Johannes, Richards, Lyn. Applying Qualitative Methods to
Marketing Management Research. Palgrave Macmillan; 2004.

31.

Field, Andy P. Discovering Statistics Using SPSS: (And Sex and Drugs and Rock 'n' Roll). Vol
Introducing statistical methods. 3rd ed. SAGE Publications; 2009.

32.

Kvale, Steinar, Brinkmann, Svend. InterViews: Learning the Craft of Qualitative Research
Interviewing. 2nd ed. Sage Publications; 2009.

33.

Pallant, Julie. SPSS Survival Manual: A Step by Step Guide to Data Analysis Using SPSS. 4th
ed. Open University Press/McGraw-Hill; 2010.

34.

Journal of Consumer Research.

35.

Journal of Marketing Research (JMR).

36.

5/6



05/03/25 BUSMO058 Understanding Consumer Behaviour | Queen Mary, University of
London

Journal of Consumer Psychology.

37.

Psychology & Marketing.

38.

Marketing Letters.

39.

Journal of Retailing.

40.

Journal of Marketing.

41.

Journal of Economic Psychology.

6/6



